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FROM LEFT: Biotherm Skin
Vivo Yeux reversive anti--aging eye
gel; GliSODin Skin Nutrients
Advanced Daily Formula dietary 
supplements; Biotherm Skin 
Vivo reversive anti-agingg serum;
Clinique Youth Surge agge 
decelerating moisturizerr SPF 
15; Lancôme Absolue PPrecious 
Cells advanced regeneratting and 
replenishing cream SPF 115;
Euoko Y-42 fractional nneck lift 
concentrate; Biotherm SSkin Vivo 
reversive anti-aging care.
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t pink packagingBright and cheeky 
for blush have their place on thenames f
shelf, but there is a renewed interestbeauty 

-care products with more streamlined,in skin-
ackaging—in architectural terms,slick pa
Frank Gehry over Karim Rashid. Andthink F
these modern, polished bottles lie theinside t
of years of research and development.results 

y packaging catches the eye,” agrees“Pretty
a Crysler, co-founder and formulator of Corina
Din Skin Nutrients, a line of ingestibleGliSOD
are products, “but it’s the ingredientsskin-ca
back that motivate the consumer.”on the b
ourse, research and clinical trials doOf co
me cheap. Despite the prices of thesenot com
s, their proliferation shows that increams
rrent economy, people want to know the cur

making sound investments—eventhey’re 
cosmetics counter. “Science drivesat the c
ed consumers,” says Crysler, whoseeducate

osmetics contain cantaloupe melonnutrico
and wheat polymer to hydrate theextract 

nd prevent premature aging. “Today’sskin an
mers are very savvy and look forconsum

ts that have ingredients with provenproduc
y and are used at therapeutic doses.”efficacy

h customers may be interested inSuch
fferings such as Clinique’s Youthnew off
Age Decelerating Moisturizer SPFSurge A

ch is packed with antioxidants and15, whi
s—the latest industry buzzword—sirtuins
tend the life of cells. Or Skin Vivothat ext
herm, which claims to stimulateby Biot
irth by targeting DNA.cell reb

he new Euoko store in Vancouver,At th
are aficionados can find Y-42 Fractionalskin-ca
Lift Concentrate, a cream that mimicsNeck L

onated laser to repair lines and targeta fracti
ess. Six new peptides organize collagensaggine
nd reinforce epidermal cohesion, whilefibres a

hnological derivatives of shiitake andbiotech
chestnut improve the skin’s protectivesweet c
—all for a 350 per cent improvementability—

nkle appearance over three months.in wrin
perhaps the most extreme exampleBut p
nce-as-beauty is Lancôme’s Absolueof scien
us Cells, which reflects 20 years of Preciou
h showing that stem cells—yes,research
f so much controversy—do notthose o

se with age; it is their activity thatdecreas
s. As such, the cream acts on thechange

nment surrounding epidermal stemenviron
riggering the skin’s regenerativecells, tr
ial and minimizing the signs of aging.potenti
prise that it comes in a sleek, gold jar;No surp

be lavishing in it like El Dorado.you’ll b —RT
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